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DIGITAL 2021

GLOBAL OVERVIEW REPORT

THE LATEST INSIGHTS INTO HOW PEOPLE AROUND THE WORLD USE
THE INTERNET, SOCIAL MEDIA, MOBILE DEVICES, AND ECOMMERCE
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INTERNET ADOPTION BY COUNTRY

PERCENTAGE OF THE TOTAL POPULATION THAT USES THE INTERNET

NOTE: VALUES HAVE BEEN CAPPED AT 99%. ADVISORY: INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS. FIGURES ARE NOT COMPARABLE

SOURCES: KEPIOS (JAN 2021) BASED ON EXTRAPOLATIONS OF DATA PUBLISHED BY: THE ITU; LOCAL GOVERNMENT BODIES; GWI; GSMA INTELLIGENCE; EUROSTAT; APJIIl; CNNIC; THE U.N.
WITH DATA PUBLISHED IN PREVIOUS REPORTS.
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AVERAGE AMOUNT OF TIME (IN HOURS AND MINUTES) THAT INTERNET USERS AGED 16 TO 64 SPEND USING THE INTERNET EACH DAY ON ANY DEVICE

DAILY TIME SPENT USING THE INTERNET

SOURCE: GWI (@3 2020). FIGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBAIWEBINDEX.COM FOR MORE DETAILS.




DAILY TIME SPENT USING THE INTERNET VIA COMPUTERS

AVERAGE AMOUNT OF TIME PER DAY THAT INTERNET USERS AGED 16 TO 64 SPEND USING THE INTERNET VIA LAPTOPS, DESKTOPS, OR TABLETS
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SOURCE: GWI (@3 2020). FIGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBALWEBINDEX.COM FOR MORE DETAILS.




DAILY TIME SPENT USING THE INTERNET VIA COMPUTERS

AVERAGE AMOUNT OF TIME PER DAY THAT INTERNET USERS AGED 16 TO 64 SPEND USING THE INTERNET VIA LAPTOPS, DESKTOPS, OR TABLETS
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SOURCE: GWI (@3 2020). FIGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBALWEBINDEX.COM FOR MORE DETAILS.
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AVERAGE FIXED INTERNET CONNECTION SPEEDS

THE AVERAGE DOWNLOAD SPEED OF FIXED INTERNET CONNECTIONS, IN MEGABITS PER SECOND (MBPS)
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SOURCE: OOKLA SPEEDTEST (JAN 2021). FIGURES REPRESENT AVERAGE DOWNLOAD SPEEDS FOR FIXED INTERNET CONNECTIONS IN DECEMBER 2020.




WORLD’S MOST VISITED WEBSITES (SEMRUSH)

RANKING OF THE WORLD'S MOST VISITED WEBSITES ACCORDING TO SEMRUSH, BASED ON TOTAL WEBSITE TRAFFIC

TOTAL UNIQUE TIMEPER PAGES

WEBSITE TOTAL UNIQUE TIMEPER PAGES

WEBSITE

VISITS VISITS VISIT  PERVISIT VISITS VISITS VISIT  PERVISIT
01 GOOGLE.COM 66.52B 2,995M 23M 075 R 74 11 TWITTER.COM 3.24B 723M 15M 215 4.48
02 YOUTUBE.COM 20.42B 1,947M 33M 118 417 12 YANDEX.RU 2958 202M 22M 35S /.57
03 FACEBOOK.COM 15.52B 1,794M 23M 02S 5.96 13 XNXX.COM 2.29B 397M 17M 3535 9.68
04 WIKIPEDIA.ORG 12.96B 2,291M 8M 42§ 2.14 14 LIVECOM 2.20B 369M 7M 163 4.09
05 YAHOO.CO.JP 4908 198M 17M 31S 6.80 15 REDDIT.COM 2.17B 344M 17M 10S 4.23
06 AMAZON.COM 4.34B 753M 13M 08S /.01 16 NAVER.COM 1.81B 67M 27M 07S 9.89
07 PORNHUB.COM 3.94B 594M 14M 07S 8.91 17 VK.COM 1.66B 150M 26M 43S 11.73
08 INSTAGRAM.COM 3.76B 836M 17M 23S 4.46 18 FANDOM.COM 1.498B 351M 10M 51S 3.11
09 XVIDEOS.COM 3.51B 523M 17M 3635 9.46 19 WHATSAPP.COM 1.34B 276M 21M 4435 1.54
10 YAHOO.COM 3.37B 498M 15M 48S 3.97 20 RAKUTEN.CO.JP 1.33B 143M 8M 345 5.74

SOURCE: SEMRUSH (JAN 2021). FIGURES REPRESENT TRAFFIC FOR DECEMBER 2020. NOTES: ‘UNIQUE VISITS' REPRESENTS THE NUMBER OF DISTINCT ‘IDENTITIES’ ACCESSING EACH SITE, BUT
MAY NOT REPRESENT UNIQUE INDIVIDUALS, AS SOME PEOPLE MAY USE MULTIPLE DEVICES OR BROWSERS. ADVISORY: SOME WEBSITES FEATURED IN THIS RANKING MAY CONTAIN ADULT are HOOtsu i te®
CONTENT. PLEASE USE CAUTION WHEN VISITING UNKNOWN SITES. social



GOOGLE SEARCH: TOP WORLDWIDE QUERIES IN 2020

THE MOST COMMON QUERIES THAT PEOPLE ENTERED INTO GOOGLE SEARCH BETWEEN 01 JANUARY AND 31 DECEMBER 2020

# SEARCH QUERY - SEARCH QUERY

01 GOOGLE 100 -6.6% 11 INSTAGRAM 33 +2.1%
02 FACEBOOK 93 -16% 12 CORONA 30 +1,200%
03 YOUTUBE 84 -/.7% 13  WHATSAPP 29 +72%
04 VIDEO 69 -14% 14 GMAIL 28 -4.4%
05 YOU 68 +3.1% 15 MP3 2] -15%
06 CORONAVIRUS 6] [NEW] 16 TWITTER 21 +27%
07 NEWS 53 +12% 17  TIEMPO 21 +30%
08 WEATHER 52 -59% 18 TRADUCTOR 20 +20%
09 AMAZON 4] +11% 19 CLIMA 20 -13%
10 TRANSLATE 36 +16% 20 HOTMAIL 19 -11%

SOURCE: GOOGLE TRE f\fu ', ('I—E D JAN 2' 2] KEFIOS ANALYSIS. NOTES: GOOGLE DOES NOT PUBLISH SEARCH YOLUMES, BUT THE "INDEX” COLUMN SHOWS RELATIVE VOLUMES FOR
EACH GUERY COMPARED EARCH VOLUMES FOR THE TOP QUERY [AN INDEX OF 50 MEANS THAT THE GUERY RECEIVED 50% OF THE SEARCH VOLUME OF THE TOP QUERY], YEAR-ON-YEAR are HOOtS“lte

CHANGE FIGURES n:’.':‘;-.\AP.".::[ .e.'v'[::A-L‘sr INDEX °.'.a.l.Jf SFOREACH QUERY IN Q4 2020TO Q4 2019 soc I



ONLINE CONTENT ACTIVITIES

PERCENTAGE OF GLOBAL INTERNET USERS AGED 16 TO 64 WHO CONSUME EACH KIND OF CONTENT VIA THE INTERNET EACH MONTH (ANY DEVICE)

WATCH WATCH LISTEN TO MUSIC LISTEN TO ONLINE LISTEN TO OR
ONLINE VIDEOS VLOGS STREAMING SERVICES RADIO STATIONS WATCH PODCASTS

I

90.6% 51.4% 73.2% 471%

44.1%

e SOURCE: GWI (@3 2020). FIGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 6é4. SEE GLOBAIWEBINDEX.COM FOR MORE DETAILS. are I ‘ HOOtSUItE®
socia



STREAMING TV CONTENT VIA THE INTERNET

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO WATCH TV CONTENT VIA STREAMING SERVICES (E.G. NETFLIX) EACH MONTH
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SOURCE: GWI (@3 2020). FIGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBALWEBINDEX.COM FOR MORE DETAILS.




SOCIAL MEDIA USERS vs. TOTAL POPULATION

CTIVE SOCIAL MEDIA USERS* AS A PERCENTAGE OF THE TOTAL POPULATION
A SOCIAL MEDIA USER NUMBERS MAY NOT REPRESENT UNIQUE INDIVIDUALS. VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS DUE TO SOURCE CHANGES.
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SOURCES: KEPIOS (JAN 2021), BASED ON DATA FROM: COMPANY EARNINGS ANNOUNCEMENTS; PLATFORMS' SELF-SERVICE ADVERTISING TOOLS; CNNIC; CAFEBAZAAR; OCDH. VALUES
CAPPED AT 99%. NOTES: DIFFERENCES IN LOCAL DATA AVAILABILITY MEAN COUNTRY FIGURES MAY NOT CORRELATE WITH GLOBAL TOTALS. *ADVISORY: “USER” FIGURES MAY NOT REPRESENT are HOOtsu 1 te®
UNIQUE INDIVIDUALS. © COMPARABILITY ADVISORY: SOURCE AND BASE CHANGES. DATA ARE NOT COMPARABLE WITH PREVIOUS REPORTS. social



THE WORLD’S MOST-USED SOCIAL PLATFORMS

THE LATEST GLOBAL ACTIVE USER FIGURES (IN MILLIONS) FOR A SELECTION OF THE WORLD’S TOP SOCIAL MEDIA PLATFORMS*

FACEBOOK' 2740
YOUTUBE? 2291

WHATSAPP' 2,000

F8 MESSENGER * [ 1.300
INsTAGRAM: [ 1,221
WEXIN / WECHAT [ 1,13
nkrok’ [ 689
ca' [N 617

pOUYIN'* [ 600
sinaweso' [N 511

TEEGRAM [ 500

sNapcHAT: [N 498

R DATA UPDATED TO:

25 JANUARY 2021

PINTEREST' [ 442

reoom [ 430

wirrer: [ 353

quora [N 300

e GTE i B = it T kst o) Ui T el e e IE L e e e are, ‘ Hootsu|te®

REPORTED DAILY ACTIVE USER FIGURE, SO MONTHLY ACTIVE USER FIGURE IS LIKELY HIGHER. soc al




AVERAGE NUMBER OF SOCIAL MEDIA ACCOUNTS

AVERAGE NUMBER OF SOCIAL MEDIA PLATFORMS ON WHICH INTERNET USERS AGED 16 TO 64 HAVE ACCOUNTS (NOT NECESSARILY ACTIVE USERS™)
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SOURCE: GWI (@3 2020). FIGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBAIWEBINDEX.COM FOR MORE DETAILS.
*NOTE: FIGURES REPRESENT THE AVERAGE NUMBER OF SOCIAL MEDIA PLATFORMS ON WHICH SURVEY RESPONDENTS REPORT HAVING AN ACCOUNT, AND DO NOT NECESSARILY INDICATE are HOOtsu | te®

e ACTIVE USE ACROSS ALL ACCOUNTS OR PLATFORMS EACH MONTH. soc al
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PHILIPPINES | /-7
vENAM [ 0.9
cotomsiA I 93
e
MaLAYsA [ )
ruRkey N '
ARGENTINA | /¢
cover I °-
sincarore [ 0.
comaniA [ ¢
souTH ARicA | ¢S
PoRTUGAL | ¢
woriowoe | ¢
HONG konG I ¢ 3
roLaND | ¢
seaN | ¢
TAWAN [ ¢ 0
ReLano. [ &0
Ay [ ¢
cenva [ 7
NGERA [ 7.
NEW ZEAAND | 7.6
sweoen | 7.5
cHinA I 7
seiciuM I 74
ussiA [ 7
AusTRAUA - [ 7.
oenMARK [ 72
usA I 7.
swirzeRiano | 69
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PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO VISIT SOCIAL NETWORKS TO SEARCH FOR INFORMATION ABOUT BRANDS

USE OF SOCIAL MEDIA FOR BRAND RESEARCH

SOURCE: GWI (@3 2020). FIGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBALIWEBINDEX.COM FOR MORE DETAILS.
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DEVICE OWNERSHIP —

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 THAT OWNS EACH KIND OF DEVICE

THAILAND

MOBILE PHONE SMART NON-SMARTPHONE LAPTOP OR DESKTOP TABLET
(ANY TYPE) PHONE MOBILE PHONE COMPUTER DEVICE

B

99.0% 98.9% 6.7% 48.5% 34.7%

TV STREAMING GAMES SMART HOME SMART WATCH VIRTUAL
STICK OR DEVICE CONSOLE DEVICE ORWRISTBAND REAUTY DEVICE

8.4% 14.5% 3.0% 21.9%
¢ O o O . O e O
° SOURCE: GWI1(Q3 2020) AGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBAIWEBINDEX COM FOR MORE DETA




DAILY TIME SPENT ON MEDIA ———

THE AVERAGE DAILY TIME™ THAT INTERNET USERS AGED 16 TO 64 SPEND ON DIFFERENT KINDS OF MEDIA AND DEVICES

THAILAND

TIME SPENT USING THE TIME SPENT WAICHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
INTERNET (ALL DEVICES) (BROADCAST AND STREAMING) SOCIAL MEDIA (ONLINE AND PHYSICAL PRINT)

S8H 44M 3H 30M

2H 48M 2H 23M

TIME SPENT LISTENING TO TIME SPENT LISTENING TIME SPENT LISTENING TIME SPENT PLAYING VIDEO
MUSIC STREAMING SERVICES TO BROADCAST RADIO TO PODCASTS GAMES ON A GAMES CONSOLE

1H 34M OH 44M OH S6M

99.0% 98.9% 6.7% 48.5% 34.7%

SOURCE: OWI1 Q3 2020 AGURES REPRESENT THEFANDINGS OFABROAD GLOBALSURVEY OFINTEENLET USERSS AGED 18TO 64 _SEEGLOBAWEBINDERCOM HOR MOEE DETALS . @ . .
Rd . N E ; : -l - - ; : " e e - 5 - . : \ 't - ) ; - : : o ) . E ) ™t . ' L B 7 ) ) . 8.4% 14.5% 5.0% 21.9% 3.49
NOTES: CONSUMP TION OF DIFFERENT MEDIA MAY O UR CONOCUREEENTLY. TEHEY IS ON NS B OADCAST TUNEA BBV HON ANDLON TEN DEULWEB BD VA STEEANING ) ; R
= o - B ®
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ONLINE CONTENT ACTIVITIES —

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 THAT CONSUMES EACH KIND OF CONTENT VIA THE INTERNET EACH MONTH

THAILAND

WATCH WAICH LISTEN TO MUSIC LISTEN TO ONLINE LISTEN TO OR
ONLINE VIDEOS VLOGS STREAMING SERVICES RADIO STATIONS WATCH PODCASTS

o

99.0% | 31.4% 67.5% 31.0% 44.2%

° SOURCE: GW1(Q3 2020] AGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 64, SEE GLOBAIWEBINDEX COM FOR MORE DETAILS al’e | U HOOtSUlte




MOST-USED SOCIAL MEDIA PLATFORMS —
PERCENTAGE OF INTERNET USERS AGED 16 TO 64 THAT HAS USED EACH PLATFORM IN THE PAST MONTH e
THAILAND
94.2%
FACEBOOK 93.3%
86.2%
FACEBOOK MESSENGER 17.1%
INSTAG RAM 64.2%

57.8%

54 8%

LOBAIWESINDEXCOM FOR MORE De1

e MaETON GO, | % Hootsuite
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MOBILE APP RANKINGS: ACTIVE USERS —

RANKINGS OF TOP MOBILE APPS AND GAMES BY MONTHLY ACTIVE USERS IN 2020

THAILAND

RANKING OF MOBILE APPS BY MONTHLY ACTIVE USERS RANKING OF MOBILE GAMES BY MONTHLY ACTIVE USERS
01  FACEBOOK FACEBOOK 01  COIN MASTER MOON ACTIVE
02  LNE LINE 02  ARENA OF VALOR TENCENT: SEA; NETMARBLE
03  FACEBOOK MESSENGER FACEBOOK 03  FREEFIRE SEA
04  LAZADA ALIBABA GROUP 04 AMONG US INNERSLOTH
05  SHOPEE SEA 05  PUBG MOBILE TENCENT: VNG; REKOO; KRAFTON
06  INSTAGRAM FACEBOOK 06  ROBLOX ROBLOX
07  KPLUS K ASIKORNBANK 07  CALLOF DUTY: MOBILE N N ARt
08  TWITER TWITTER 08  RAGNAROK M : ETERNAL LOVE T Maﬁ%ﬁgﬁ,?ﬁ?wgﬁg
09  SCBEASY SIAM COMMERCIAL BANK 09  MINECRAFT POCKET EDITION NETEASE: MICROSOFT
10 MYAIS ADVANCED INFO SERVICE 10 TOM AND JERRY: CHASE NETEASE: ENVOYGAMES

o SOURCE: APP ANNIE [JAN 2021) SEE STATEO FMOBILE 2021 COM FOR MORE DETAILS. NOTE: RANKINGS BASED ON ACTVE APP INSTALLS ACROSS IPHONE AND ANDROID PHONE DEVICES al’e l : \ HOOtS‘-"tE




MOBILE APP RANKINGS: DOWNLOADS —

RANKINGS OF TOP MOBILE APPS AND GAMES BY TOTAL DOWNLOADS IN 2020

THAILAND

RANKING OF MOBILE APPS BY TOTAL NUMBER OF DOWNLOADS RANKING OF MOBILE GAMES BY TOTAL NUMBER OF DOWNLOADS
01 TIKTOK BYTEDANCE 01 WORMSZONE.IO AZUR INTERACTIVE GAMES
02 FACEBOOK FACEBOOK 02 FREE FIRE SEA
03 FACEBOOK MESSENGER FACEBOOK 03 ARENA OF VALOR NETMARBLE, TENCENT; SEA
04 LINE LINE 04 BRAIN OUT EYEWIND
05 SHOPEE SEA 05 SUBWAY SURFERS IDREAMSKY: SYBO
06 INSTAGRAM FACEBOOK 06 AMONG US! INNERSLOTH
07 LAZADA ALIBABA GROUP 07 PUBG MOBILE KRAFTON; VNG; TENCENT; REKOO
08 WALLET BY TRUEMONEY TRUE CORPORATION 08 WORMATE.IO OLEKSANDR GODOBA
09 FOODPANDA DELIVERY HERO 09 COIN MASTER MO ON ACTIVE
10 MYMO BY GSB GOVERNMENT SAVINGS BANK 10 GARDENSCAPES - NEW ACRES PLAYRIX

° SOURCE: AFF ANNIE UAN 2021 SEE STAFEOMOBIE 2021 COM FOR MORE DETALLS. NOTE: RANKINGS BASED ON COMBINED DOWNLIOADSACROSS THEXOS AND COOGLE LAY STORES are (J HOOtSUlte

social




GOOGLE SHOPPING: TOP QUERIES IN 2020 —

THE MO ST COMMON SHOPPING QUERIES THAT PEOPLE ENTERED INTO GOOGLE BETWEEN 01 JANUARY AND 31 DECEMBER 2020

THAILAND

# SEARCH QUERY # SEARCH QUERY

01 nszuh 100 11 SHOES 21
02 Tmsdww 53 12 Yaadn 21
03 OPPO 52 13 VNO 20
04 wia 50 14 e 17
05 SAMSUNG 41 15 Man 16
06 LAZADA 39 16 ATIANW 16
07 SHOPEE 37 17 HUAWE! k
08 IPHONE 37 18 saaie Il 9
09 a9 25 19 aszuhazwgns 9
10 wilanmw 24 20  IPHONE 11 9
o e T L ‘c’:vree, @ Hootsuite:
social
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At the peak of the
coronavirus pandemic,
Instagram Live usage
skyrocketed

10%

and will continue to

be popular in 2021.
(Business Insider, 2020)
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Cross-platform content
from other social
channels including
TikTok and Twitter will

FEATURE
MORE

on Instagram.
(Hootsuite, 2020)
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